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BN APAC OVERVIEW

2016 BREAR R HS R M MEALEmERE

Dairy I

Baked Goods I 326 .5 billion3= Tt
Processed Meat and Seafo.. NG

Confectionery _

Savoury Snacks -

Rice, Pasta and Noodles -
Sauces, Dressings and Co.. -

Feady Meals ]
Sweet Biscuits, Snack Bars.. ]
Edible Oils ]
Ice Cream and Frozen Des.. Il
Baby Food -
Processed Fruit and Veget.. [ ]
Breakfast Cereals ]
Spreads |
Soup |
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Baked Goods

Market Size V¥ I Currency [V]Highlight Countries ]V] Global Figure i
Retail Value RSP, USD million, Current 2016, YOY-2016°EX. Rates, 2016 - e 2016, USD million

326,496.8

.

e
Regional Comparison
2016, USD million
» Asia Pacific -
Australasia
=

i
Eastern Europe ]
Latin America ==

Middle East & Africa .

North America e =
Western Europe ==

. 3,166.7-57,488.6

. 1,132.2-3,088.1

. 608.1-1,109.7
0.0-5288

Not lllustrated

Sle) WPY Explore in Detail

Market Size = @ Per Capita & @ Growth i @
2016, USD million 25,181.8 2016, USD 18.3 2016-21 CAGR 4.7%
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Baked Goods: Putting Asia Pacific in Context, 2011-2016
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Baked Goods: Asia Pacific Breakdown by Country 2002-2016
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Baked Goods in Asia Pacific: Distribution by Channel 2002-2016
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Baked Goods in Asia Pacific: Market Fragmentation 2007-2016
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Baked Goods in Asia Pacific: Top 10 Companies 2007-2016
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Baked Goods in Asia Pacific: Top 10 Brand Rankings 2007-2016 * J:H-E':HEIEQ%E-TFFIE _ FFIE
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BN FORECAST PROJECTIONS

2016-2021: WAMKE TE X (CAGR 3%)

Baked Goods
Forecast Growth ¥ [ Currency IV]Highlight Countries ]V] Global Figure Zi
Retail Value RSP, USD million, Constant 2016, Fixed 2016 Ex. Rates, 2016-21 CAGR -~ 2016-21 CAGR
+
, ‘ ‘ Regional Comparison
2016-21 CAGR
Asia Pacific B 3.0%
A :
o ustralasia =
) Eastern Europe 5]
Latin America [
Middle East & Africa [N
North America -
W 47-72% Western Europe -
. 27-45%
. 1.3-2.6%
0.0-1.2%
. 0.1--04%
W o1

Not Hlustrated

= usa

Market Size 2 @ Per Capita & @ Growth & @
2016, USD million 57.488.6 2016, USD 1773 2016-21 CAGR 1.2%
¢ * [ * L 4 [ > &
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Baked Goods in Asia Pacific: Forecast Market Sizes and Growth by Country 2016-2021
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2016-2021: BEREHHMKERE®E), HEEEREX

Baked Goods in Asia Pacific: Forecast Market Sizes and Growth by Country 2016-2021
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! Retail Value Sales, Real US$ mn, 2016 - 2021 CAGR % Sortby: | QuarterlyUpdate v | T4
2016 Constant Prices, 2014 Fixed Year Exchange Rate
Geography, Category B'EW [Crivers Effects © Retail Value Sales, Real, CAGR %
Fakistan Baked Goods e ——
Thailand Baked Goods H (&)
Uzbekistan Baked Goods s+ |
China Baked Goods o
Vietnam Baked Goods Es |
Indonesia Baked Goods -0
Philippines Baked Goods o e
Singapore Baked Goods
Asia Pacific Baked Goods
India Baked Goods _ _
Azerbaijan Baked Goods @ GDP Per Capita
Malaysia Baked Goods ' @ Praduct Price
Kazakhstan Baked Goods Hakbit Perzistence
Hong Kong, ... Baked Goods + m Population
South Korea Baked Goods  ® Demographics
Japan E!_ﬂhfe_d_fffifiif-____________i @ Market Environment
Taiwan Baked Goods . | Soft Drivers
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= 140 Processed Fruit and Vegetables
Is all natural % 120 W Biscuits and Snack Bars
= B Carbonates
@
Supported _bytﬁ health 100 W Processed Meat and Seafood
organisation S W Confectionery
Contains added vitamins = 80 m Bottled Water
or fibre E m Oils and Fats
Has limited or no added = 60 m Baked Goods
sugar 2 40 m Sweet and Savoury Snacks
Has limited or no added = W Sauces, Dressings and Condiments
fat gg 20 ® Ready Meals
Has limited or no artificial _ 0 . ]m(.:e
ingredients = Dairy

Does not contain corn
syrup

Reduced or low calorie

Does not contain trans
fats or hydrogenated oils
Has limited or no added
salt

Is organic
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the flour replaced with kidney
beans. Beetroot and carrot are
added for additional nutritional

Ceres E-ffeet}]h“ﬁ@ :

numbers



http://www.euromonitor.com/

BN FORECAST PROJECTIONS

AR ®HEH

Packaged Food: Protein Purchase by Category
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Baked Goods: Putting China in a Global Context China: Baked Goods Breakdown 2016 and % CAGR
2011-2016 by Type
O
350 o China CAGR 2011-2016
Per Capita Rank: 67 out of 80 02 2% 4% % 8% 10%
O Market Size Rank: 2 out of 80
300 % CAGRF 2011-2016 Rank: 3 out of 80
Unpackaged Cakes
_ D
& 250
3 O ; Unpackaged Pasiries
(=]
é 200
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O
= 1580 ) O Unpackaged Leavened
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5 O, o
g O : -
100 : o O Packaged Pastries
0 O I::. s o
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ik 8
o ) SD O o . v
& o = o , &
0 % 0.0 ® Dessert Mixes
-5.0% 0.0% 5.0% 10.0% 0K 2K 4K il 8K
CAGR 2011-2016 Market size 2016 (US55 million)
Country: China B °: CAGR 2011-2016
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Baked Goods in China: Distribution by Channel
2002-2016

Baked Goods in China: Top 20 Companies 2016 and

% CAGR 2011-2016

Fujian Dali Food Co Ltd
Shenyang Toly Bread Co Ltd
Orion Group

Mestle 54

Fujian Changting Panpan F_.
Manfang Black Sesame Gro..
Garden Co Ltd, The

Fujian Fuma Food Co Ltd
Artal Group, Belgium

Grupo Bimbo S5AB de CV
Beijing i Li Co Ltd

Guilin Zhigiang Food Devel._.
Lotte Group

Four Seas Group

Ting Hsin International Gro..
Hangzhou Paradise Foodst..
Shanghai Lu Shi Food Co L..
Standard Food Group

Il °: CAGR 2011-2016

Country: China

CAGR 2011-2016
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B Supermarkets
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[l Convenience Stores

Traditional Grocery Retailers

—

Supermarkets

Hypermarkets

2002
2003
2004
2008
2006
2007
2008
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B Discounters
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Baked Goods: Putting Japan in a Global Context
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Japan: Baked Goods Breakdown 2016 and % CAGR
2011-2016 by Type
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Baked Goods in Japan: Top 20 Companies 2016 and Baked Goods in Japan: Distribution by Channel
% CAGR 2011-2016 2002-2016

CAGR 2011-2016 Supermarkets

0% 2% 4% 6% 8% 0% >€_/'
Yamazaki Baking Co Ltd

Shikishima Baking Co Ltd [ ] = Traditional Grocery Retailers
i Baki 5
Fuji Baking Co Ltd [ @] 2 2%
Kobeya Baking Co Ltd (] | r G B CVSH
: : = S ER (S
FirstBakingColtd @ [} = e
Morinaga & Co Ltd [ | ® g :
Lotte Group [ | 9 pt
Bourbon Corp | U_EE: 0% - — —
Michiryo Baking Co Ltd & | Mon-Grocery Specialists
Ito Baking Co Ltd e |
Andersen Co Ltd L | Hypermarkets Homeshopping
Kimuraya Sohonten Ltd @ | 0%

House Foods Corp @ | 82 3s8gs2g82yezee
Nisshin Seifun Group Inc ) S S 2888332/ 228 88
Nippon Flour Mills Co Ltd o

B Supermarkets B Mon-Grocery Specialists
KK 1K 2K 3K N aK [l Convenience Stores [ Homeshopping g
Company sales 2016 (US$ million) Traditional Grocery Retailers [Jl] Hypermarkets
Ml % CAGR 2011-2016 B Company Sales 2016 (Uss mili. Il Mixed Retailers

Country: Japan


http://www.euromonitor.com/

BN COUNTRY SNAPSHOTS

B e: BRmERE ALy . cvsHE

Baked Goods in Indonesia: Top 20 Companies 2016  Baked Goods in Indonesia: Distribution by Channel
and % CAGR 2011-2016 2002-2016
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Xiaoqing.lin@euromonitor.com.cn
021-60321088-8020
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